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To power people, companies, and the country

with the best energy,

keeping them on the move.
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More than 50 years keeping theregion onthe move

Terpelis Foundation of the Creation of
founded in Terpels. First Organ]zaci(’)n Terpel .
Bucaramanga, lubricant factory (OT) and Terpel begins
Colombia with and entrance into incorporation of operationsin
50 service the aviation and Inversiones en Ecuador and
stations. marine businesses. Energia. Mexico
1968 1972 -1993 2000 - 2001 g 2004-2006
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2 5 - [0 w ()
Inauguration of first Organizacion Terpel Creation of
motorcycle pump registered with the Altoque and
island. Second bond Colombian Securities Ziclos, and
issue. Exchange. first Bond issue
2015 2014 2013
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Fourth bond issue
and first electric
charging point for

Terpel acquires
ExxonMobil's operationsin
Colombia, Peru, and

highest octane rating in the

Terpel bets on region.
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Ecuador. electric mobility mass transportation Terpel opens the first LPG stati
< Third bond issue. in Colombia in Bogota. in Colombia.
2018 2019 2020 2021
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Terpel acquires Acquisition of

Repsol YPF in Gazel and
Chile and enters merger of the
Panama Terpels
2007 2008 - 2009
> ----- ‘ ------------ ‘ ------
o GNV

Entrance into the
Dominican _
Republic and OT - Copec acquires
Gazel merger control
2011-2012 2010

GT Extra 98 gasoline with the

The ViveTerpel loyalty
program is launched

Sbarro pizza shops open
in Colombia and Panama.
Fifth bond issue.

2023
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Organizacion Terpel, much more than fuel

2 2 ] 4 2 5 @ $ 3 6 trillion Operationsin

service stations in Latin pesos billed in consolidated 3 ?ountrles .
America. revenues In Latin America

= 48.. S $1.6.. ] Y

pesos of consolidated
EBITDA?

gallons of lubricants sold in
Latin America

Leader in fuel distribution in

Colombia
586 L $400..
convenience stores'in the pesos of bonds issued during Q % Q

region the year

O 'AAA’ 7y 4,000+

direct jobs provided in Latin
America3

Leaders in lubricant distribution in

Fitch Rating and BRC- S&P Colombia, Ecuador and Peru#

Notes: (1) Includes 14 Sbarros pizza shops. (2) EBITDA adjusted per IFRS 15 (3) Including direct jobs at Masser. (4) Second place in market share.
Sources: Calculated by the issuer on the basis of the volume reported by the Tax Support Department at the Ministry of Finance and Public Credit (DAF) based on the global
surtax collected. Includes volume for Large Non-Intermediary Consumers (LNIC) and imports; figures from Management and Sustainability Report 2023.



Regional operationsin Latin America
Service network

@ 2,425 scrvice stations

é 586 points with convenience services

b\§>3 30 airports

@ 38 clectric charging points

Market Share
-
S 5~ ¢ GNV 0
Fuel Aviation Industry Lubricants Convenience
* - 45% 62% 21% 42% 47% 6%
- X 34% 15% 19%
¢) 8% 36% 7%
- 1% 7% K 1%
F ] N o
- 38%

Notes: * Leaderin the segment






Corporatestructure
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Inversiones Palmeras 77 Inversiones Other
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Notes: (1) Includes COPEC and COPEC OVERSEAS holdings.



Empresas COPEC C

mainshareholderandlong-term player

Angelini Group  74.68% 25.32% Others
#¥ antarchile
60.82%
Pension funds 9.23% 29.95% Others
] ] ] ]
Forestry Energy Fishing Other
investments
99.99%
arauco 100% 99.20% 105 100% 100%
COoPELC #9 abastible oy 785 39.83% IGE, INB OB S SALINAS
crewlingis “’:*Ii.\ METROGAS AGESA «~ Niar e St
40.00%
58.51% 40.80%  12.00% 39.79% 83.50% 39.79% mARcosRE
‘ terpel Lrsonacai CALETA VITOR ORIZQN C
46.79% 46.79%
51.00% 100% 100% Q
Nor:! “» SOLGAS 3 ‘
¥ Huragss goldenomegar



Corporate Governance
Executive Committee

Oscar Bravo
President
17 years

Rodrigo Ferreira Liliana Tovar Johand Patifo Alejandra Londofno Alonso Botero
VP Lubricants VP Aviation and Marine Fuels VP Fuel Sales VP Convenience services VP Corporate Finance
25 years 32 years 22 years 4 years 3years

Daniel Perea Maria Jose Garcia Yobany Pabon Alejandro Barrera Kenneth Siefken
VP Corporate VP Human Resources VP Technology VP Operations & Logistics VP Marketing
& Legal Affairs & Administration & Digital Transformation 1year 17 years

18 years 17 years 3years

Notes: Organizational structure includes the incorporation of Maria Jose Garcia and Alejandro Barrera, effective as of June 2024.
The years in the graph refer to each person's experience in the fuel sector as of December 31, 2023



Corporate Governance C

(SFC & SlISoc') Sylvia Escovar Gomez

(Former President Terpel)

Directors
Internal Audit

&. President woman on the .
_________ independent members from
Board of

members 3+ countries

Corporate Governance Structure Members of the Board of Directors
. ) ST o m - Lorenzo Gazmuri Scheleyer  Jorge Bunster
m General Shareholders Meetlng I Statutory : (Empresas de Petréleo de Chile COPEC) (former Chilean Minister of Energy)
: Auditor ! Jorge Andueza Fouque Jose Oscar Jaramillo Botero
; External Audit : (Antar Chile S.A.) (Independent)
L Board of Directors : ! Arturo Natho Gamboa Bernardo Dyner Rezonzow

Committees of the Board of I Authorities (CopecS.A) (Independent)
|
! I
! |
! |
! |

Directors

Corporate Governance committees Recognition

8 Compensation & Benefits Committee?

Ensures that the management of human resources is consistent with s
corporate policies and best practices. 'r S& P G lo bal

Audit and Risk Committee?

| QOREMS gy
p Oversees the performance of the organization's responsibilities in é{& '33;7 Sustainability
accordance with applicable regulations. - UNILA " Yearbook Member
% ENCOLOMBIA §  S&P Global Corporate Sustainability
Sustainability Committee %, [ scssment C) Soors 205
m ENipLes O
k;\ Aligns corporate strategy with sustainability commitments and

environmental regulations.

Notes: (1) SISoc: Superintendent of Corporations, SFC Financial Superintendence of Colombia; (2) Direct participation of members of the Board of Directors.
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Our Strategy C

[ ] [ ]
Mission BEST INFRASTRUCTURE

We create memorable
experiences in all our business

lines.
A

e o SINGLE
Vision NETWORK
By 2025, a highly inspirational FEOFLE
team will make Terpel the #1 BEST SERVICE BEST PRICE
brand in service, recognized as a
Country Partner.



Service Stations v w ¢ 0 C

Uniqueand innovative design

2 3 38 million gallons oy Morket share in
sold 4 5 / Colombia

-4% vs 2022

o
1 94 ! billion pesos in 60/0
gross profit of consolidated

@ 21% vs 2022 gross profit

We have 2,425 service stations in Colombia, Ecuador, Panama,
and Peru that offer a broad portfolio of energy products,
including liquid fuels, CNG, LPG, and charging for electric
vehicles.

We set the benchmark in the category thanks to our formats
and the memorable experiences we create for our customers.

In Colombia, we have the largest network in the country, we are
the leader in market share, and we offer the full energy
portfolio.




D a

w w ©w @ Lubricants
Two leadersjoinforces

i ( 4 million gallons Contract signed
{0 CEL sold 2 O 1 8 with Mobil

© -1%vs 2022 through 2038.

o
’80 billion pesos in - 24 A
gross profit of consolidated

@ 47% vs 2022 gross profit

The Mobil and Terpel brands offer consumers
the most complete and balanced line of high-tech lubricants.

¢ We are the market leader in Colombia and Ecuador (42% and 11% market
% share, respectively), and second in the market in Peru (36% market share). We
expect to have a 50% market share in Colombia by 2029.

o terpel ™ We have lubricant plants in Colombia and
p o Peru that produce close to 115,000 barrels/ month

to the highest standards in the industry. Our

Innovation and Technology Center! offers the most advanced analysis
of lubricants, fuels, greases, and coolants in the entire region.

Notes: (1) Capacity for 1,200 tests per day.
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w © @ & Aviation
We areacompany that flieshigh

4 5 million gallons o7 Market share in
sold 6 2 / Colombia

-11% vs 2022

o
1 98 billion pesos in ' 6 /o
gross profit of consolidated

-54% vs 2022 gross profit

We sell and handle aviation fuels and provide into-plane
fueling services to 30 customers in Colombia, the Dominican
Republic, Panama, and Peru.

We offer better service, beyond just supply, operational
excellence in every process, and an intelligent network.

We are a strategic partner of

International Air Transportation Association |ATA

Latin American and Caribbean Air Transport Association ALTA
International Airport Council ACILAC




Convenience services o v © 0 0
Onthewaytoanywhere

")
363 billion pesos in 1 3 5 billion pesos in ' 4 /°
sales gross profit of

@ 23%vs 2022 @ 26% vs 2022 consolidat.eol
gross profit

&
We have 586 points of sale in Colombia, Ecuador, Panama, and

Peru, including stores, refreshment kiosks, and car washes.

Our Convenience Services value proposition is designed to serve
the people who travel the nation's cities and highways, 24 hours
a day, providing fresh, quality products with fast and friendly _
service. Bl

il
il

i

e |

TR

We are constantly innovating to ensure that our customers'
experience as they stop in to "repair' or "'recharge"’ is always the
best it can be. This is why, in the past year, we have added new
brands to our portfolio, such as Sbarro'(pizzas) and Mimos (ice
cream).

' * 4
e - vg i
e Tl Ui J'

B 3 U T
g 2 =2 .

Notes: (1) 14 points opened in 2023.



v v ¢ 0 Industry Fuels

We support theregion's development

3 3 1 million gallons oy |orketshare in
sold 2 1 /° Colombia

-7% vs 2022

o
1 1 3 billion pesos in ’ 4 A
gross profit of consolidated

-4% vs 2022 gross profit

We supply fuels to the internal
operations of more than 600 customers in
Colombia, Ecuador, Panama, and Peru.

We set the benchmark in the oil, mining,
transportation, construction, and agribusiness sectors.

We offer outsourcing with programs
that focus on safety and the prevention of
environmental impacts, while optimizing operations.



w « Marinefuels (@

We movetheeconomyonthesea

2 5 million gallons oy Marketshare in
sold 12 /° Colombia

© -16%vs 2022

o
16 billion pesos in ’ 1 A
gross profit of consolidated
@ -16% vs 2022 gross profit

" 14

N

We provide marine diesel to customers
in Colombia and Panama, to move
passenger ships, fishing vessels, tuna
seiners, dredges, general cargo ships,
tugboats, and logistics support vessels
on the high sea.







19 Puntos activos
L2 Proximos puntos
Riohacha

Valledupar

4

Clcuta

Medellin 4) %
Ve
; ¢
Pereira
’

Quibdo Tunja

Yopal

i

)

Ibagué

Villavicencio

Neiva

w 28

Charging
points’

<7

New Mobility
Committed to Sustainability

w3

Charging
points*

Charging
points*

We create incentives for more sustainable mobility that go
beyond the product to focus on service and memorable

experiences for our customers.

The Terpel App - a 100% digital, self-managed sales channel
for users - is a key part of the e-mobility strategy.

Arauca

We are the largest energy supplier for electric

Puerto Carreho

3 mass transit parking lots in
Bogota

buses in Bogota, currently serving

close to 650 buses that are 100% electric.

000

i

217,000 users approximately
benefiting each day

I

Notes: (1) Information as of December 2023. Twelve new charging points opened during the year.




Terpel Sunex O

Photovoltaic solarenergy market

2 5 1 ges 1 O MWp

1 ~
work centers with solar panels at @ under contract with refineries,

fuel and lubricant plants and at shopping malls, and companies
service stations. in the retail and industrial
sectors.
it 3 Gwn
N 7/
o

of generating capacity per year
in the 25 work centers

With Terpel Sunex, our goal is to accelerate the
energy transition for Terpel and our customers
through innovation.

We create solutions that integrate solar
photovoltaic energy into our customers'
operations.

Notes: (1) 11 generation projects developed during the year.
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Digital Transformation (@

Terpel's digital transformation model allows

it to continually improve the physical COP$ 63 COP$ 52 .9
experience of its customers and partners at billion+ oillion+ Projects
points of sale. invested in 2023 to be invested in 2024 in development

innovation at 1,600+ service stations!

Self-Checkout : @ |:
Point of sal Terpel A

Module 5:1& oint of sale erpel App |

We make the customer We use equipment with We have an APP that

experience easier with the latest technology to connects 120,000+ users

self-checkout modules make our processes to our loyalty program.

that simplify the process. efficient and reliable.
-

o Lo

Notes: (1) Stations with software or hardware that integrate the businesses on a single platform.




Our loyalty
program
launched in
2021 grew to

2,845,787

customers!

As of December 2023

And we are

looking to close

out 2024 with

3,400,000!

Active customers

54%

Participating service
stations:

1,200

Service stations in
loyalty program:

46%

Altogue stores
participating:

104

Altoque stores in
loyalty program:

42%






Estrategia, gente, estructura
Aliado pails ‘ organizacional, procesos y medicion

b

At Terpel, we

p raCti Ce Ecoeficiencia operativa @
sustainability

Dimensiones de la Sostenibilidad

Gobernanzaetica

@ Innovaciony tecnologia

Estabilidad fimancieray
crecimiento sostenible

1. Sustainability

° Cambioclimatico y
m Od e I : n | n e transicionenergeética

material aspects

Impesar y movilkar a 2
PEMSOIE, |25 empresas
yal pak: s la mejor
mesha

Ejes de la Estrategia Competitiva Geston responsable

de lacadena de suministro

Portafolioy
operaciones de calidad

Relacicnamientoy desamollo
de las comunidades

Diversidad, equidad
y talento humano

RELAS &
& e,

e < Sustainability

= unNIcA ?  Yearbook Member
%. Encolomeia §  S&P Global Corporate Sustainability
Y Assessmen! 't (CSA) Score 2023

%
%'Fma 1eso™




Board of Directors

y -

2.ESG
Governance

Sustainability Committee / Audit and
Risk Management

Vice President of Corporate
and Legal Affairs

Corporate Affairs Director
Head of Sustainability
Areasinvolved in ESG

QF\TRELAS(\\@
N 70
%, Sustainability
" Yearbook Member

S&P Global Corporate Sustainability
Assessment (CSA) Score 2023

<

DE SUSECTOR &
ENCOLOMBIA &

W T,
) Ry

O

The Executive Committee participates in each material issue to the extent of its

direct responsibility. “PenipLes oS




TERPEL IS ONE OF THE WORLD'S MOST SUSTAINABLE COMPANIES

Terpel le apuesta a la construccidn de paz en Colombia o Con un increwento hislorico e su

LE L PTe ‘Tee e var T b sl enilaii sl

e Aare st tasaens e, DUNDLAJC. Terpel fue reconocida como 'l‘erpel instala su pl'il]]el‘a
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Terpel instala su primera
clectrolinera en Cartagena
Torpal Vokex ox el nombiee de b red de edecmroBmerse de v oomganis que
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Terpel abastecera con ACPM
camiones de bomberos que estan en
lo alto del cerro
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Our %, C

Climate change management

commitment and energy efficiency
tO the « Energy efficiency projects °
environment gjstté\i/ﬁa%sig ?Yfggmf;/vable energy 50 I° reduction in carbon footprint (2030)

e Carbon credit emissions

Safe operations

O,
* Reduction of the accident rate 10 (.Y lower accident rate (2023)
+ Certificates and seals of quality
* Green Pass Program

. (. ) . .
CerUIar economy and proper 30 o of lubricant containers sold collected (2030)
w man men
astema age ent 80% of food waste donated (2030)
+ Waste management and disposal o
«  Recycling of plastic products 90 I° recycled raw materials in Agua Madre brand
«  Reduction in the use of plastics (2030)
1000/ reduction in the use of plastic in food
© packaging materials (2030)
Q\WELAS%A
& %, Sustainability
= " Yearbook Member
%- 'E)E%gfgﬂgk 8 S&P Global Corporate Sustainability
“:p Assessment (CSA) Score 2023

O

) A
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= . O fundacion terpel
More than 20 years

ment’ |Educating to transform lives

urs
m

ﬁ 1.7 million+ beneficiaries, including students, principals, teachers, and parents.
% 2 3,000+ beneficiary schools.

@ 76 billion+ PEeSO0S invested from the beginning of the Foundation in 2004.
new interactive thousand+ beneficiary
4 classrooms 250 beneficiaries 242 schools

‘ Terpel Foundation Panama

&- 3 000+ students benefited in 4 of the country's 10 provinces.

1,000+ children benefited in the city of Panama.
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ESGresults
Progress 2023

&5 28

Voltex electric charging
points

¥ 25

work centers that generate
their own non-conventional
renewable energy

points of sale GreenPa
certified

A §4%.
of thé‘t;%'a%‘lg;ﬁ?ﬁeﬁ: :

million+ pesos invested in
training our employees.

o 11

disabled workers
promote inclusion

>

-

- 28%

~ ' of job vacancies filled with

* in-house talent

o o

service stations acrossthe s
region 4@@ o =
G Q3%
(o)

of our suppliers are local

.







Consolidated operating results

Sales Volume Performance
(millions of gallons)

CAGR19-23:2.3%

2023

2022

2021

2020

2019

EBITDA performance
($ COP millions)

CAGR 19-23:13.4%
2023
2022 1,309,469

2021 1,105,028

2020

2019

2018

Notes: (*) EBITDA is presented with IFRS 15 adjustments. Excluding the IFRS 15 adjustment, EBITDA was 1.6 trillion pesos.

Sales volume by country 2023

74.8%

10.7%
an

Lo
‘@' 19%

3.6%
EBITDA by country 2023

65.4% ‘.i'



EBITDAand volume by country

C

g CAGR™-23 Adj.EBITDA 10.3% Vol. 2.5% i’ CAGR19-23 Adj.EBITDA 22.0% Vol.0.4% ‘@' CAGR19-23 Adj. EBITDA 31.3% Vol. 12.2%
2,496 114
' 2,395
284 >77 288
253 85
206 72
65
51
N O N N M 0 10 © o o N - O n = < o N~
R 5 & C & R S g 3 8 I 5 S5 Qe % 3 g R 5 3 NS 8 3 "5
B © g SB 5 9 g = W = % g Qe 5 g N - N s @ = S 3 © @
N~ © ¥ ™ & R o o o 8 M . o < ~N 2 N 2 N N 3 B < = 8 R e R = .
2019 2020 2021 2022 2023 2019 2020 2021 2022 2023 2019 2020 2021 2022 2023
Ak : i ,
‘ CAGR 19-23 Adj.EBITDA 19.8% Vol.0.8% ay CAGR19-23  Ad].EBITDA 6.0% Vol.0.4%
359
332 333 343 60 60 61
281 50
33
~ S o O = 0 N 9 O oo N @ - 9 o o <
B B S 5 8 2 3 = = 5T B 8 N & 5 % S &
I 0 y ) 3] y 0 = >
N cell o M N N N N ~ B ) S M pel
2019 2020 2021 2022 2023 2019 2020 2021 2022 2023
EBITDA EBITDA ad] ==O==\/clume

Notes: EBITDA in millions of Colombian pesos (COP). EBITDA with IFRS 15 adjustments is planned for 2023. Volume in millions of gallons.



Share price and dividend history 0

BVC: Terpel CB

Closing price Historical high: Stock capitalization' Number of shareholders?:

COP $7,750 (pec12, 20235  COP $18,900 (sept 19,2023  COP $1.4 trillion 7,800+ registered in the
BVC

(189 million shares in circulation)

Dividend Yield = Dividend per share / share price

12,0%

$10,000 $10,310 $10,600

000

$8,140 $8300 $7.750 §7.215 $8,100 8,000 $7.990 $8,000 47650

§7000 ¢p700 $7:210

H-Dec-19 3-Mar-20 30-Jun-20  30-Sep-20  3-Dec-20 3-Mar-2t 30-Jun-21 30-Sep-2 3-Dec-2l 3-Mar-22 30-Jun-22 30-5ep-22 M-Dec-2Z2 -Mar-23 0 30-Jun-23 0 30-Sep-Z23 3-Dec2?
’ ” ¢ ’ 2019 2020 2021 2022 2023

mm Dividend —O—Dividend Yield %

Notes: In the last few years, Terpel has declared dividends amounting to 50% of the net profit for the period. In 2020, no dividend was declared due to negative net
income, but in 2021, the largest ever dividend payment was made.
(1) Balance as of December 2023; (2) Balance as of January 2024
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Consolidated CAPEX

% Capex by Country % Capex by Segment
New service New Maintenance [EJ
Stations convenience Capex
services \é
o
O1 35 60%
points points of the total E

b

CAPEX COPS$ 530,526 MM

s

AN ‘
— | ]
Consolidated CAPEX ‘@"' D)=
(COPS millions)
CAGR 19-23:8.6%
18.4%
15.9%
8.9% 10.5%
] | _—
(@}
2 ROCE ROIC
2019 m2020 E2021 mH2022 W2023

2019 2020 2021 2022 2023



Consolidated debtratio

Debt/ EBITDA EBITDA/ Average life
Interest of debt

2.5« 3.0x  7.37years

Debt ratio performance*

5.5x%

M Ty} ~ ~ o o

R 3 S R A <

o~ ™~ o~ ™~ N Y2)
2018 2019 2020 2021 2022 2023

Debt —o—DebtEBITDA

Notes: (*) Gross debt

2

740,929

-

18

Interest Coverage Ratio performance

884,346

2019

488,377

2020

Interest

7.5%

1,105,028
1,309,469

2021 2022
—o—EBITDA/Interest

2023
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Carolina th*f;
Financial Plannrqﬁ Manager

e-mail: ,
Phone: +(571) 326”7878 ex/iadall '\ i
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https://www.terpel.com/Accionistas/Relacion-con-Inversionistas/Resultados-Financieros/
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